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'Stoppen? Om de verdommenis niet’

Maandag 1 oktober 2007 - BREDA - Op de doorgaans zo rustige Overaseweg, diep
weggestopt in het Bredase Mastbos, kijkt een bewoner zijn ogen uit. Tientallen,

meat enandneken hewanende demanetantan namen hazit van hat atraatia an wan

NET BINNEN

Hiervoor zat jouw generatie aan d..
André van Duin, de komiek van al..
Wat is je ware leeftijd? Doe de test!
Catwoman (84): Ik krijg nog steed. ..
Geen blote rug op het strand in 1...
Negen redenen om het generatie..
Hoe de waardevolle gasbel veran..
Verlangen naar de tijd van het vro..
De oorlog die drie generaties nog ...
Dorus of Swiebertje? Dior of Cha..
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Méér met minder plastics
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SLUUCURN  BUSINESS IS NOT DOING

28  ENOUGH TO ADDRESS
T rust SOCIETAL PROBLEMS.
















A Friedman doctrine—

The Social
Responsibility

Of Business Is to
Increase Its Profits

By NMILTON FRIEDMAN

TAMING G.M.—Chaimaen James Roche of General Motors (right)
replies to members of Campaign G.M. (below, wearing “Tame G.M."
buttons) at the corporation's stockholders' meeting in May. Representa.
tives of the campaign demanded that G.M. name theee new directors to
represent “the public interest”™ and set up a commitice to study the com-
pany’s performance in such arcas of public concem as safety and poliution.
The stockholders defeated the propotaks overwhelmingly, but management,
apparently i respomse to the second demand, recently named five directors
to a “public-policy committee.” The author calls such drives for social
responsibility in besiness “pwe and unadultersted socialism,” adding:
“Businessmen who talk this way are unwitting puppets of the intellectual
forces that have been undermining the basis of a free society.”

o

FS D .

" S uy

.
e

.

D Adhey ad N

Qo A 0 i W)
St RS -

3




"Yes, the planet got destroyed. But for
a beautiful moment in time we created
a lot of value for shareholders.”
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SUSTAINABILITY

ROADMAP

Programs
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ENVIRONMENTAL SOCIAL

Climate change strategy, Equal opportunities, Business ethics,
Biodiversity, Freedom of association, Compliance,
Water efficiency, Health and safety, Board independence,
Energy efficiency, Human rights, Executive compensation,
Carbon intensity, Customer & Shareholder democracy
Enviromental products resposibility,

management system Child labour
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MATERIAL
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CONSUMER



Our strategy

Sustainability, along with our values,

is the foundation of our strategy.
Strong governanceis a
key enabler.

POWER VALUES

Safety and Well-Being
Customer Focus
Collaboration
Accountability
Diversity, Equity, and Inclusion

PURPOSE

ring the power
y to people
nizations”

BUSINESS STRATEGY

Retail Growth
Purposeful Generation
Predictable Earnings/Strong Balance Sheet
Transparent Capital Allocation

SUSTAINABILITY

Business
Customers
Workplace
Operations

Suppliers






COMMON THREADS INITIATIVE

REDUCE
WE make useiul goor that lxsts a long tme
YOU don’t buy what you don't need

REPAIR
WE help you repair your Patagonia goor
YOU pledge 10 fix what's broken

REUSE
WE holp fnd 8 home 10r Patagonia Qo
YOu NO IBNGer Nded
YOU sal or pass t on®

RECYCLE
WE wil take back your Patagonia geer
that is wom out
YOU pledige 10 koop your stuff out of
the lnalil and InCineratcr

REIMAGINE
TOGETHER weo reimagine & workd whero we take
only what natund Can ropiace

patagonia



C | ® www.businessinsider.com/patagonia-business-strategy-2014-92international=true&r=US&IR=T

Patagonia, an outdoor clothing
company, famously tells
customers to think twice before
buying.

On Black Friday last year, the
brand had an "anti-black Friday"
event and encouraged customers
to get their items repaired instead.
Patagonia also famously ran an ad
with one of its garments that said
"don't buy this jacket."

This strategy is paying off big-

time, reports Sapna Maheshwari
at Buzzfeed.

The "socially and environmentally
conscious practices” have helped
profits triple since 2008,

Maheshwari writes. X
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IKIGAI

A Japanese concept meaning ‘a reason for being’

Satisfaction but
feeling of no positive

impact on the world
: Delight and

e fullness but
= without pay

\ o
Comfortable . -~ \What we
but feeli ng e emseeeeppsesasmesmaatyir R T
of emptiness Vcan_ be, Excitement
PAID FOR but feeling of

uncertainty









What keeps you up

At N




Needs to fit into your

Business

Busines

b platform where users
nt out their space to
elers to:

@ airbnb

10.6 Million

Trips W/ AirBnB
Market Share




good growth

Yes you can

BUSINESS



Alone we make slave free chocolate, together we make
all chocolate 100% slave free. So we ask you to join in.

The more people choose slave free Join our movemont
and Uke or follow us:
and share our story, the sooner

100% slave free becomes the norm n
in chocolate. The choice is yours. ROnsesioty
Are you in? @ tonyschocolonoly us

ny's Che

CRAZY ABOUT CHOGOLATE, SERIOUS ABOUT PEOPLE
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#)Z’]inish

Foot

Carbon Footprint
Cropland
Pasture
Built-up Land
Fisheries




[— Short term benefits (relief, instant gratification)

UTILITY

Long term costs (guilt, lack of progress, etc.)

TIME

UTILITY

TIME

&

Long term benefits (progress, awesomeness, etc.)

\/ Short term costs (pain of getting started)



oreenwashing
|groon-wash-ing]| /verb

1. Is a term used to describe the marketing tactics used by
big-name, fast-fashion companies to advertise their new sup-

posed sustainable lines of clothing.

2. The process of conveying a false impression or providing
misleading information about how a company's products are

more environmentally sound.



# Act in line with your

Values

DEMO CORPORATION ISSUE TRACKING v EE:B VAN Q +

& D Issues: All Projects ~ & B
Viewing: All issues * Tagged: All tags * Due: Anytime * Issue Type: All * Sort: Updated = 4 issues found
DUPLICATE ISSUE #4-Ypdates-to-homepage copy Website redesign — Updated November 1 by Ka Wai Cheung

“ #1: Homepage copy looks off Website redesign — Updated June 9 by Ka Wai Cheung

“ ® i#3: % Can you send me more information on your service offering? Website redesign - Updated June 8 by Ka Wai
Cheung

® j2:Signinginte-the-adminpertal going-te-a404-page Website redesign - Updated June 8 by George Client






Risks to cover before Investing
©

205

i

(=)
Medical Expense Risk Death & Disability Risk Cash Flow Risk
X X/ N\

Health Insurance Term & Disability Insurance Planning of Liquid Assets



yes you can
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Every day

IS an
opportunity
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